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Metodologie


ASPECTE SPECIFICE PRIVIND CALITATEA PRODUSULUI ŞI AMBALAJULUI ŞI IMPACTUL EI ASUPRA CONSUMATORULUI
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Abstract: A “quality product” is not defined by the producer; it is defined by the client. The proper quality level is the one that completely satisfies the needs of the customer offering in the same time the best value for the amount of money spent. This means that the product is defined by the consumer through the satisfaction, perception and expectation that he had. The changes that occur in the consumer life-style make him react considering the manufacturing technologies, environmental problems and their impact on product quality and population health. All these traits are reflected in the product package, which, in part, assures the success of the product, determining the occurrence of some labeling systems for products and packages, symbols for consumer and environmental protection.
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