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EVALUAREA EFICACITĂŢII ACTIVITĂŢII DE MARKETING LA NIVELUL FIRMELOR DIN INDUSTRIA DE ÎNCĂLŢĂMINTE 
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Abstract: This study evaluates of the marketing activity for the firms in the footwear industry. One of the means of the strategic control known under the name of “appreciation efficacity of the marketing activity”, accomplishes a characteristic of the general efficacity of the marketing activity in what concerns the relations with the customer, the organization of the marketing activity, the marketing information, the strategic planning and operative efficacity.

Keywords: strategic control, marketing activity

65























