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Metodologie

ETAPELE PARCURSE ÎN LANSAREA, DEZVOLTAREA ŞI SUSŢINEREA UNOR PRODUSE COMPLEXE, DIN INDUSTRIA PRODUCĂTOARE DE MAŞINI ŞI ECHIPAMENTE 
Prof. dr. ing. Mircea IVAN

Drd. ing. ec. Mariana C. RĂŞINĂ

Universitatea Transilvania

Abstract: In this paper there are analysed the main steps that must be completed by any product system for realizing an efficient marketing plan to accomplish its global objectives. These steps refers to the formations of the team, elaboration of marketing plan, by analysing of merchandise dealers, service dealers, clients, competition and market, followed by dates, centralising objectives, settlement, strategic and marketing mix, launching the product at marketing, realization of feed-back and network. Finaly, we observe that inside the product system exist reaction at marketing plan relieved in two different phases, supply, demand and order resolveld, which actualy represinte the result of efforts made by launching, developing and supporting the complex products. Both have a simple and clear contact follow, which is realized in an well determined time, and the market plan is always improved by intern and extern hearing, simulation programs and continuous using of experience.
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