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ORIENTAREA SPRE CLIENT – CHEIA SUCCESULUI ÎN MARKETING ŞI PRINCIPIU AL MANAGEMENTULUI CALITĂŢII 

the orientation towards the customer – the key of success in marketing and a principle of quality management 
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Abstract: In a functional market economy, business exists and compete to create a satisfied customer. The investors will come in the companies where this is expected to be done well. Essential is the increase of the customers’ satisfaction and not how much is produced or consumed. The organizations base on their customers and that is why they need to understand their present and future needs, to meet their requirements and to try to overcome the expectations. On long run, a company has to satisfy the consumers’ needs and to earn from it. More the company’s offer synchronizes with the requirements, preferences and desires of the consumers, more they are willing to pay more, generating profit for the enterprise. 
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