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PSIHOLOGIA  CYBERMARKETINGULUI

CYBERMARKETING’S  PSyCHOLOGY

Drd. Mihaela Tutunea
Universitatea „Babeş-Bolyai” Cluj-Napoca 

Abstract: It is said that the best marketers are the ones who have a few notions of psychology; it is possible that in the traditional marketing environment, these notions, as supplementary requirements of a good offline marketer could have been avoided; in exchange it is certain that in a new environment, very exposed to all kinds of visitors, some penchants for psychological analyses represents a very useful trump for a cybermarketer.
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