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Abstract: In this new economy, knowledge and information have become the main production factor. In this context, innovation and technical progress have a major contribution to the durable economic development. The electronic commerce is the key for enterprises’ competitivity in this informational era, insuring the access to new market segments, increasing the speed of developing business, the increased flexibility of commercial policies, decreasing the provisioning, sale and advertising costs, simplifying the procedures etc. The impact of the electronic commerce upon the companies and upon society will be of great importance both as extent and as intensity. This study aims to establish the ways of making the Internet trade activities more effective and the possibilities by which this kind of activity contributes to the economic development and becomes a growth factor for companies’ competitiveness.
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1. INTRODUCTION

E-commerce is one such activity that has generated new dimensions in economic growth and that has a potential to add a higher value to businesses and consumers. In view of the fact that the emergence of e-commerce is the most important development since the industrial revolution, this study examines the role of e-commerce as the most important factors that will revolutionize economic growth.
2. E-COMMERCE IN THE NEW ECONOMY

The Internet is the instrument of communication and the source of information that experienced the most important growth in the entire history of civilization and it can be the instrument with the quickest spreading of all the times. Today’s digital revolution involving the Internet and worldwide use of websites has set the stage for e-commerce.

The convergence of the informational economy through ICT, Internet and electronic commerce becomes as important in transformations as the industrial revolution. Esentially, this “New Economy” is a digital economy, which valorizes information and knowledge in a superior way, compared to the “Old Economy”. This continues to change the world economic environment and to recompose its organizational structures. The New Economy changes the conditions in which many people live and work; it makes the leap over the existing obstacles of the traditional economic development possible. In short, e-economy has at its basis the existence of the Internet and as its mean of representation and application – the Information and Communication Technology (ICT). 

The e-commerce distinguishes itself as the most dynamic and visible component of the New Economy, claiming a ruling position in future knowledge economy (Drăgănescu, 2003).  In the context of the New Economy, where it is being performed with new concepts and theories, the development of e-commerce is a reality on the way to become a myth. The extraordinary impact of the information technology, everything that is or becomes „e”, puts its mark on the whole economic, social, cultural life of the mankind and virtually governs the whole modern world. In a world dominated by the small „e”, in a world that doesn’t stop talking about e-business (electronic business), e-commerce (electronic commerce) is a concept that underlines one of the most important facilities offered by the Internet network: the capacity to make transactions beyond the borders, time and space. 

Now, the e-commerce exists thus in many forms and different contexts. All the forecasts predict an extremely dynamic medium-term expansion of the incomes generated by it, based on the presumption that in future there will be a considerable increase of the processing capacity of the computers and of the rate of data transfer through the communication networks, parallel with the development of a much improved payment system.  

The impact of the electronic commerce upon the companies and upon society is and will be of great importance both as extent and as intensity. For the companies, the electronic commerce offers unique opportunities of reorganizing the businesses, of redefining the markets or of creation of new markets. The initiatives of electronic commerce can generate decrease of the costs, increase of the earnings and operational efficiency for those companies which aim at getting an advantage within the nowadays competitive economic environment. The electronic commerce is the key for enterprises’ competitiveness in the informational era, insuring the access to new market segments, increasing the speed of developing business, the increased flexibility of commercial policies, decreasing the provisioning, sale and advertising costs, simplifying the procedures etc. The impact of e-commerce upon society  is relieved mainly by the following aspects aiming the impact of e-commerce on economic processes:  “reduction of transaction costs, improvement of access to market information, intensification of competition, better resource allocation, improvement of the companies’ competitiveness and enhance, on this base, of their ability of creating value and of competing on more globalised markets” (Ghibuţiu, 2003, p.169.). Although primarily an economic phenomenon, electronic commerce forms part of a broader process of social change, characterised by the globalisation of markets, the shift towards an economy based on knowledge and information, and the growing prominence of all forms of technology in everyday life. These major societal transformations are now under way and will probably continue far into the foreseeable future. As both a product and manifestation of such transformations, electronic commerce is being shaped by, and increasingly will help to shape, modern society as a whole (OECD, 1999). As a result it becomes an opportunity to increase competitiveness both on a micro and macroeconomic level.
3. E-COMMERCE AND ECONOMIC DEVELOPMENT

E-commerce has a tremendous growth potential and also generates economic growth. In order to realize its full potential to bring about the structural changes needed for economic development, it is important to recognize that e-commerce provides an environment in which new activities can fruitfully be developed (Purohit M. and Purohit V., 2005). Its interaction with various aspects of growth has to be self-reinforcing to yield the required rate of growth. It is important to recognize that e-commerce is and is going to be the driving force of economic development

Historically, e-commerce has existed for the last two decades in some form or the other but the spread of Internet has become a new force popularizing it. Six main instruments of e-commerce have been recognized by WTO. These are telephone, fax, TV, electronic payment and money transfer system, electronic data interchange and Internet. The evolution of e-commerce during the past few years is a result of the transition from private or closed network system to an open, public network platform, such as the Internet. The Internet provides access 24 hours a day, seven days a week, any time, anywhere. Thus, time and place are no longer the constraint. E-commerce builds on the structures of traditional commerce by adding the flexibility offered by electronic networks. This facilitates improvement in operations leading to substantial cost savings as well as increasing competitiveness and efficiency through the redesigning of traditional business. 
E-commerce is one such activity that has generated new dimensions in economic growth and has helped many countries to attain a higher level of development in recent years, thereby creating an investment climate conducive for further economic development (Purohit M. and Purohit V., 2005). Economic development involves the creation of novel economic activities. New productive sectors emerge and change the structure and organization of the old activities drastically. The history of economic growth suggests that such a process of structural change is crucial for accelerating growth. Economic theorists have viewed this as a process of transformation, say from agriculture to manufacturing or as a process involving changes in productivity in the newly developing sectors, which in turn pushes up productivity in the traditional sectors.
In analyzing the effect of e-commerce on economic development, ICT seems to have different effects on productivity and growth. First, capital goods investment in ICT contributes to overall capital deepening and therefore, helps in increasing labour productivity. Second, rapid technological progress in the production of ICT goods and services may contribute to higher multi-factor productivity growth in the ICT-producing sector. And third, greater use of ICT may help firms to increase their overall efficiency, and thus raise multi-factor productivity. Greater use of ICT may also contribute to network effects, such as lower transaction costs and more rapid innovation, which will help improve the overall efficiency of the economy, i.e. multi-factor productivity (Purohit M. and Purohit V., 2005).
E-commerce arguably has a potential to add a higher value to businesses and consumers in developing countries than in developed countries. Yet most developing country-based enterprises have failed to reap the benefits offered by modern information and communications technologies (ICTs) (Kshetri, 2007). Some business models have emerged that overcome e-commerce barriers in developing countries. In a developing country, a company’s success depends on its ability to simultaneously deploy and manage multiple e-business models. The lack of economies of scale in a developing country prohibits the ability of the country’s businesses to concentrate in one or a few e-business activities. In relatively small markets of developing countries, firms can add value by bundling together various products and services. Very few firms are willing to take risks. From the standpoint of a developing country-focused Internet provider, the lack of related support services inhibits the completion of e-commerce transactions. At the same time, however, firms have opportunities to deliver higher value by vertical integration and bundling various services. To deliver full potential, developing country-focused Internet business models are required to outsource some functions to the industrialized world. It is impossible for a developing country-based company to break all e-commerce related barriers. The only way to overcome some of the barriers is to locate some e-commerce functions in the industrialized countries. E-commerce barriers make it necessary to locate some functions to the industrialized world. Some functions, on the other hand, are to be performed outside to enhance the value delivery. 
Regarding the increased potential of e-commerce in terms of productivity increases and economic growth, the specialty literature highlights (Ghibuţiu, 2003) three aspects that have a particular relevance in this context: 

- the effects of ICT and of e-commerce on the economy are of systemic proportions, affecting most aspects of production, distribution and consumption. Also, many of the new ICT applications are relative simply and it is expected that these should be adopted  on a large scale and the gains they generate should be widely distributed in the economy. 

- the economic relevance of e-commerce consists not only in the magnitude of the online transactions accordingly, but mostly in the changes which it induces in the functioning of the enterprises which assimilate it. Following these changes, major increases of productivity are generated by means of the efficientization of the economic processes and reducing of company costs, resulting especially from: decreased expenses for set up and administration of a virtual company, reduction of costs afferent to the management of the stocks, a better prediction of the market demand, increase of efficiency and reduction of the time for administration of orders, increase of sale process efficiency, decrease of the costs of post-sale services, reduction of distribution costs for electronically delivered products, such as financial services, software, etc.

- the Internet and e-commerce carries the potential of a substantial increase of the productivity in the service field, which is the biggest and the most dynamic sector of modern economies. The activities that will have the most radical transformations under the combined action of increase of computer capacity, of decrease of processing costs and of increase of connectivity, will be the intensive information services from the following two great sectors: services with primordial functions that aim the information transmission (communications, post services, IT services, radio and TV broadcasting, but also education services, health assistance and many governmental services) and  services which produce information (bank services, assurance services, professional services, cultural services, entertainment and tourist services).

Regarding the e-commerce dimensions which are relevant for the development, in the specialty literature (Ghibuţiu, 2003; Purohit M. and Purohit V., 2005) are outlined following aspects: 

- facilitation of expansion of international transactions: due to the ability of creating global public and private communication systems, which can be operated in safety conditions, Internet and e-commerce have a notable potential for the transfrontier expansion of transactions and facilitates the international transactions in many ways: by diminishing the costs of distance transactions and increase of efficiency of commercial operations, extension of the scale of international commercial relationships and increase of commerce rate. Internet and the e-commerce allow the companies once limited to the local markets to sell goods and services on international markets. The opportunities for new forms of commercial activities  are not restricted to the big companies, the SMEs being also able to benefit by these opportunities. Internet facilitates the commerce in those areas which traditionally have been considered uncommercializable. Thus, the services, which not long time ago have been supplied almost exclusively by national suppliers, can be now performed anywhere in the world, on condition that the suppliers and buyers shall have access to modern communications.  

- creating of new opportunities for participation of the small and medium-sized enterprises in the international commerce: facilitating the access to markets, information and other resources inaccessible in the past, the e-commerce offers the SMEs an instrument for overtaking some traditional obstacles in the way of their participating in the international commerce. For the SMEs, Internet can become a cheap and accessible source of information regarding the market demand, an efficient mechanism for contract progress for servicing the clients, for purchase of products, for increase of efficiency of sale and payment processes; at the same time it can open the way to radically new products which can be delivered online. 

- stimulation of the process of fragmenting the economic activities: under the circumstances of constant expansion of the system of international production controlled by transnational corporations (TNC), e-commerce becomes an essential means of integration of the host-countries in the global economy. The e-commerce makes possible the fragmentation of the value chain in smaller functions, which can be subcontracted to independent suppliers. In this way, e-commerce facilitates the participation, as subcontractors, of the enterprises from the less developed countries in the networks  of production  and commercialization of the great TNC. The process of production fragmentation offers the producers from these countries the unique opportunity to pass from local, small-sized markets to the purchase of the big companies from abroad and, indirectly, to their clients all over the world. The market opening corroborated with providing Internet access can help the enterprises from these countries to be incorporated as subcontractors in the global production and commercialization networks and thus to benefit by the synergy derived from their connections with the great TNC. 

- new opportunities for the service commerce: according to some estimations, the market of some large service categories is about to be more globalised than the market of material goods. By virtue of integration, interconnection and coordination functions, the services play a major role in the process of production fragmentation and therefore in the participation of the countries in the global production and distribution networks. 
A key reason why electronic commerce is growing so quickly is “its significant impact on costs associated with inventories, sale execution, procurement, intangibles like banking, and distribution costs” (OECD, 1999, p.175). If these reductions become pervasive, e-commerce has the potential to be the application that ushers in the large productivity gains that prove the worth of ICTs. However, what is unique about e-commerce over the Internet and the efficiency gains it promises is the premium placed on openness. To reap the potential cost savings fully, firms must be willing to open up their internal systems to suppliers and customers. This raises policy issues concerning security and potential anti-competitive effects as firms integrate their operations more closely. Another source of efficiency associated with e-commerce is “the opportunity for “boundary crossing” as new entrants, business models, and changes in technology erode barriers that used to separate one industry from another”  (OECD, 1999, p.176). More generally, e-commerce illuminates differences that may exist between products, industries and countries, thereby highlighting the need to reform inconsistent regulations.

4. CONCLUSIONS
The gains related the productiveness and efficiency generated by the e-commerce on the economy ensemble are so promising so that practically any attempt to ignore this new channel of business life development would be against productiveness. The potential that e-commerce has in productivity and competitiveness terms is so significant that any delay in ensuring the technological and infrastructure premises necessary to its spreading on a larger scale attracts the risk of the deepening of the digital difference beetwen countries.
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