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CALITATEA, MANAGEMENTUL ŞI ACTIVITATEA DE MARKETING ŞI MARKETING ECOLOGIC DIN ORGANIZAŢII
quality, management and the activity of marketing and ecologic marketing in organizations 

Drd.ec. Alexandrina MEGYESI
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Abstract: The experience of the successful firms on the market has proved that the purpose of management should be to place marketing as an integrated component in the effort to obtain a maximum profit, because from the „war” marketing versus management or the other way around, the loss is on long term in money as well as reputation. Due to the fact that „quality” has to be seen as a measure of the satisfaction obtained, an organization that totally fulfills its clients’ needs is appreciated as an organization „strongly oriented towards quality”, and an organization that has satisfied clients insures a constant development.
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