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ANALIZA MULTI-CRITERIALĂ A UNOR ALTERNATIVE DE PROMOVARE A TURISMULUI ROMÂNESC ÎN SPAŢIUL EUROPEAN 

MULTI-CRITERIA ANALYSIS OF A SET OF ALTERNATIVES OF ROMANIAN TOURISM PROMOTION IN EUROPE 
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Abstract: A number of thirteen variants of promoting Romanian tourism on the European market were analyzed, with the aim of increasing the number of foreign tourists visiting tourist attractions in Romania. The method of multi-criteria analysis was applied. The criteria underlying the analysis were established, and their corresponding weighting coefficients were calculated. Finally the total value coefficient was computed for each variant, thus achieving a value based hierarchy of the analyzed methods of tourism promotion.
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