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Abstract: Eco-marketing is a type of marketing, a thinking current that earns space in the XXIst century, and its introduction and development will help at the improvement of the  enterprises’ eco-performance, eco-consumption and the satisfaction of the society’s needs in general, obtaining sustainability. Marketing is “a way of thinking in the market’s spirit”, meaning that we need to focus on the customers, in the center of this thinking being the clients’ needs and expectations. But the objective of the marketing system should not be the consumption’s maximization and the client’s satisfaction, but the maximization of the quality of life. In the ecologic marketing it is important to inform the customers on the impact of the environment of the products and the company and to support them in the development of a eco-consciousness and then for obtaining a profit based on satisfying the customers’ needs and supporting sustainability.    
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