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CERCETARE DE MARKETING PRIVIND UTILIZAREA TEHNOLOGIEI INFORMATICE ÎN CADRUL COMPANIILOR INDUSTRIALE DIN ROMÂNIA
MARKETING RESEARCH REGARDING THE USE OF COMPUTERIZED TECHNOLOGY WITHIN INDUSTRIAL COMPANIES FROM ROMANIA  

Asist. Cristina GĂVRUŞ
Universitatea Transilvania din Braşov
Abstract: The present paper aims to develop a marketing research regarding the use of computer in different activities related to product engineering. For this, it was created a sample containing a number of different industrial companies from Romania and the instruments necessary for gathering and analyzing the marketing data are the questionnaire and the software program Excel. The main purpose of this research is to identify those activities of different companies where the computer is very much used and those areas where the use of computerized technology is missing and to measure the efficiency of the use of such systems in terms of costs, lead time, productivity and other aspects. 
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