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Consideraţii privind publicitatea pe Internet

Considerations concerning internet advertising

drd. Mihaela TUTUNEA
Universitatea „Babeş-Bolyai” Cluj-Napoca 
Abstract: From the traditional marketing we know the fact that the development of a modern marketing activity involves a better communication with the clients ; but we have assisted lately to a change in scenery – the traditional advertising industry, with its specific instruments is declining while the world of the online advertising or the webvertising has a bright future.
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