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Impactul şi notorietatea brandului de angajator în lume şi în România. O introducere critică

Impact and awareness of employer branding in the world and in Romania. A critical introduction
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Abstract: The migration of the workforce, the fluctuation of personnel, and the low rate in the employee retention are some of the major existing issues that brought on new pressure and exigencies on the strategies and practices of human resource management. They represent priorities not only on the companies’ agenda but also for the professional associations and unions or for the public administration institutions. One of the insufficiently used tools for solving these problems is the employer brand. A concept born in 1990, the employer brand has gained international acceptance starting with 2003, especially due to the need of the organizations for a strong image in order to attract brains and talents. In Romania, employers want it but very few are informed and really understand it. Within the Romanian scholar community the interest for the study of the employer brand is quasi-inexistent. Therefore, the present article aims to reduce the gap presented above through critical analyzing of the most important existing research data.
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